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Green Marketing — Why?

= It's our heritage

o
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Deere “Gasifier”, Circa 1977
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Green Marketing — Why?

= It's our future

o
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Green Marketing — Why?

= It's Iin our stakeholders’ best interests

o
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Green Marketing — Why?

= [t's the right thing to do

o
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Green Marketing — How did we get there?

= First things first:

Actions Speak Louder Than Words

= Long term, it’'s pretty difficult to market yourself as a
green company if you’re not a green company
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Green Marketing — How did we get there?

= Environmental responsibility is a core value In
Deere’s culture

Environmental impacts are always
an essential element of decision
making

= Positive impacts are sought for both processes and
outputs
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Green Marketing — How did we get there?

= No central entity or specific goals for “green”
marketing

Do the right thing. You can tell people
about it later.

= It's easier to sell an idea after you’ve demonstrated
results
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Green Marketing — What do we do?

= Communicate potential and collaborate
with key players

= Communicate outcomes to
stakeholders

--Deere Customers
--Trade Groups and Other Industries
--Deere Suppliers
--Adjacent Businesses and Competitors
--Public Policy Makers
--Deere Dealers
--Deere Employees
--The public, in general
--Communities with Deere Facilities
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Green Marketing — What do we do?

= Essentially, we do two things:

Collaborate

Communicate

= We think our strength lies in providing practical
examples and solutions and informing others of the
outcomes
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Green Marketing — What do we do?

GROWING

2007 T & worldwide Sites

s
@ JOHN DEERE

» Parts

¥ Dealer Locator
¥ Products 2 Equiprent Quickfind
v Special Offers

» Credit - USa v Credit - Canada

Company Information
b AboUt OurF Campany Company Highlights
v \Worldwide Careers.

m John Deere 2007 Annual Report
2007 Chairman's Message
John Deere Retall Sales Cammentary

» Press Center
r Mewsroom

John Deere Forestry and Investlespromn Sign Agreement b Speeches

John Deere Affirms Commitment to Bermanufacturing
Business; John Desre Reman - Edrnonton Mew Name for
Phoenix FRerman Group
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JOHN DEERE

v LISASCanada Home

Green Marketing — What do we do?

i orldwide Sites

Our Company

» OUr Campany
v Contact Us
b Site Search

Horme

Global Citizenship

Company Information
Investor Relations
Press Canter

Global Citizenship w
2006 Report

* Cormmunity
Involvement

s Core YWalues

" Corporate
Governance
Diversity &
Inclusion
*Enviranrment, Health
& Safety

Mews & Events

Student Center
Careers

-
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Global Citizenship

2006 Global Citizenship Report

Wiew a compilation of the citizenship efforts
from John Deere during the 2005 calendar
year.

Community Involvement

John Deere strives to improve the quality of
life in the communities where we live and
wrork.

Core Yalues

Cwur efforts are guided by our core values —
inteqgrity, quality, commitment and
innovation.

Corporate Governance
Rewview our governance guidelines, executive
hingraphies and committee charters.

Diversity fInclusion

Learn how Jobn Deere supports and
encourages diversity and inclusion
throughout its global operations.

Every day, we strive to safeguard our
employees, customers, and the
environment.,

Latest Mews & Events

John Deere Iberica S.A. Earns Health
and Safety Certification

October 9 —John Deere Iherica 5.4,
Getafe (Madrid), Spain, has achieved
OHSAS (Ococupational Health and Safety
Aszessment Series) 18001 certification
from the Spanish Association for
Standardization and Certification, AEMNOR.,
Full Story

John Deere Helps Save Lives
Through ROPS Rebate Program
October 5—Building on its commitment to
safety, John Deere is helping ensure the
success of a Mew vorlk State program
that retrofits earlier model tractors with
rollover protection structures (ROPS)—
and ultimately helps save lives,

Full Story

John Deere Hosts Renewable Energy
Exhibition in Bruchsal, Germany
October 3— Exhibitars at a John Deere
renewable energy exhibition in Bruchsal,
Germany, Sept. 15-16, displaved old and
new ideas for the efficient use of
renewable fuels, solar energy, biomass
and geothermal energy.

Full Story




Green Marketing — What do we do?

@ JOHN DEERE Biodiesel Fuel

Using Biodiesel Fuel in John Deere Engines

v Ta s
LR fora cleaner enwron e g
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Green Marketing — How do we do 1t?

= Remain committed
= Remain engaged
= Remain vigilant

= Remain credible
= Remain patient
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