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Green Marketing – Why?

n It’s our heritage

n It’s our future

n It’s in our stakeholders’ best interests

n It’s the right thing to do
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Green Marketing – How did we get there?

n First things first:  

Actions Speak Louder Than Words

n Long term, it’s pretty difficult to market yourself as a 
green company if you’re not a green company



NBB Conference 2008

Green Marketing – How did we get there?

n Environmental responsibility is a core value in 
Deere’s culture

Environmental impacts are always 
an essential element of decision 
making

n Positive impacts are sought for both processes and 
outputs



NBB Conference 2008

Green Marketing – How did we get there?

n No central entity or specific goals for “green”
marketing

Do the right thing.  You can tell people 
about it later.

n It’s easier to sell an idea after you’ve demonstrated 
results
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Green Marketing – What do we do?

n Communicate potential and collaborate 
with key players

n Communicate outcomes to 
stakeholders

--Deere Customers
--Trade Groups and Other Industries
--Deere Suppliers
--Adjacent Businesses and Competitors
--Public Policy Makers
--Deere Dealers
--Deere Employees
--The public, in general
--Communities with Deere Facilities
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Green Marketing – What do we do?

n Essentially, we do two things:

Collaborate

Communicate

n We think our strength lies in providing practical 
examples and solutions and informing others of the 
outcomes
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Green Marketing – How do we do it?

n Remain committed

n Remain engaged

n Remain vigilant

n Remain credible

n Remain patient


	John Deere
	Green Marketing – Why?
	Deere “Gasifier”, Circa 1977
	Green Marketing – Why?
	Green Marketing – Why?
	Green Marketing – Why?
	Green Marketing – How did we get there?
	Green Marketing – How did we get there?
	Green Marketing – How did we get there?
	Green Marketing – What do we do?
	Green Marketing – What do we do?
	Green Marketing – What do we do?
	Green Marketing – What do we do?
	Green Marketing – What do we do?
	Green Marketing – How do we do it?

